A Vision of Responsible Research in Business and Management : Striving for Credible and Useful Knowledge by McKiernan, Peter & Responsible Research Community of Scholars
Responsible Research Community of Scholars (2016) A Vision of 
Responsible Research in Business and Management : Striving for 
Credible and Useful Knowledge. [Report] , 
This version is available at http://strathprints.strath.ac.uk/59976/
Strathprints is  designed  to  allow  users  to  access  the  research  output  of  the  University  of 
Strathclyde. Unless otherwise explicitly stated on the manuscript, Copyright © and Moral Rights 
for the papers on this site are retained by the individual authors and/or other copyright owners. 
Please check the manuscript for details of any other licences that may have been applied. You 
may  not  engage  in  further  distribution  of  the  material  for  any  profitmaking  activities  or  any 
commercial gain. You may freely distribute both the url (http://strathprints.strath.ac.uk/) and the 
content of this paper for research or private study, educational, or not-for-profit purposes without 
prior permission or charge. 
Any correspondence concerning this service should be sent to the Strathprints administrator: 
strathprints@strath.ac.uk
The Strathprints institutional repository (http://strathprints.strath.ac.uk) is a digital archive of University of Strathclyde research 
outputs. It has been developed to disseminate open access research outputs, expose data about those outputs, and enable the 












































































































































































































































































































































































































































































































































































































































































































































































Hambrick, D. C. (1994). What if the Academy actually mattered?. Academy of Management 
Review, 19(1), 11-16. 
Ioannidis, John P.A. (2005). ÒWhy most published research findings are false.Ó PLoS Med,	2(8):	
e124.	Doi:	10.1371/journal.pmed.0020124	
Kourany,	J.A.	(2010).	Philosophy	of	science	after	feminism.	Oxford	University	Press,	USA.	
Kourany,	J.A.	(2013).	Meeting	the	challenges	to	socially	responsible	science:	Reply	to	
Brown,	Lacey,	and	Potter.	Philosophical	Studies,	163,	1:	93-103.	
LaCour,	Michael	J.	&	Green,	Donald	P.	(2014).	“When	contact	changes	minds:	An	experiment	
on	transmission	of	support	for	gay	equality.”	Science	346(6215):	1366.	
Lewin,	A.Y.,	Chiu,	C.Y.,	Fey,	C.F.,	Levine,	S.S.,	McDermott,	G.,	Murmann,	J.P.,	&	Tsang,	E.	
(2016).	The	critique	of	empirical	social	science:	New	policies	at	Management	and	
Organization	Review.	Management	and	Organization	Review,	12(4),	in	press.		
Open	Science	Collaboration.	(2015).	Estimating	the	reproducibility	of	psychological	
science.	Science,	349,	aac4716	(2015).	DOI:	10.1126/science.aac4716	
Tsui,	A.S.	(2016).	Reflections	on	the	so-called	value-free	Ideal:	A	call	for	responsible	science	
in	the	business	schools.	Cross	Cultural	and	Strategic	Management	Journal,	23(1):	4-28.		
	
Community	for	Responsible	Research	in	Business	and	Management		
	
1. Rashad	Abdel-Khalik	(accounting),	University	of	Illinois,	Urbana-Champaign,	U.S.A.;		
2. Franklin	Allen	(finance),	Imperial	College,	U.K.;		
3. Mats	Alvesson	(management),	Lund	University,	Sweden;		
4. Mary	Jo	Bitner	(marketing),	Arizona	State	University;	U.S.A.;	
	17	
	
5. Ingmar	Bjorkman	(dean,	management),	Aalto	University,	Finland;		
6. Hongbin	Cai	(dean,	applied	economics),	Peking	University,	China;		
7. Jerry	Davis	(management),	University	of	Michigan,	U.S.A.;		
8. Thomas	Dyllick	(sustainable	management),	University	of	St.	Gallen,	Switzerland;		
9. Gerry	George	(dean,	entrepreneurship),	Singapore	Management	University,	Singapore;		
10. William	Glick	(management),	Rice	University,	U.S.A.;		
11. Ulrich	Hommel	(finance),	EBS	business	school,	Germany;		
12. Xiongwen	Lu	(dean,	marketing),	Fudan	University,	China;		
13. Peter	McKiernan	(strategy),	University	of	Strathclyde,	Scotland;		
14. Katrin	Muff	(sustainable	management),	Business	School	of	Lausanne,	Switzerland;		
15. Serguei	Netessine	(technology	and	opeations	management),	INSEAD,	Singapore;		
16. Maureen	O’Hara	(finance),	Cornell	University,	U.S.A.;	
17. David	Reibstein	(marketing),	University	of	Pennsylvania,	U.S.A.;		
18. Ira	Solomon	(dean,	accounting),	Tulane	University,	U.S.A.;		
19. Chris	Tang	(operations	management),	University	of	California,	Los	Angeles,	U.S.A.;		
20. Howard	Thomas	(strategy),	Singapore	Management	University,	Singapore;	
21. Anne	S.	Tsui	(management),	University	of	Notre	Dame,	U.S.A.;	
22. Xiaobo	Wu	(dean,	entrepreneurship),	Zhejiang	University,	China;	
23. Bernard	Yeung	(dean,	strategy),	National	University	of	Singapore,	Singapore;	
24. Sri	Zaheer	(dean,	entrepreneurship),	University	of	Minnesota,	U.S.A.		
Supported	by:	
25. Jonas	Haertle	(head),	United	Nations	Global	Compact	PRME;	
26. Dan	LeClair	(executive	vice	president),	AACSB,	U.S.A.;		
27. Matthew	Wood	(director	of	operations),	EFMD,	Belgium	
	
